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A Comprehensive analysis of the clinical and commercial landscape of non-opioid drugs for
surgical and post surgical pain management.

o
i’i Business Objective

Our client specifically sought to acquire insights into the clinical and commercial landscape within the domain of non-opioid treatments for surgical and post-
surgical pain management, with a particular focus on most recent clinical trials, current market size, retail pricing, and identifying key business partners for

products already launched by the companies.
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A
{,@ Project Breakthrough

= What are the non-opioid based drugs offered by different companies in the field of surgical and post-surgical pain management ?

=  What are the number of ongoing clinical trials related to non-opioid treatment for surgical and post-surgical pain management, and in which phases are these
trials (e.g., Phase 1, Phase 2, Phase 3)?

=  What are the active drugs related to non-opioid treatment for surgical and post-surgical pain management currently being tested in clinical trials?

= How has the trend of clinical trials for non-opioid pain treatments changed in last 7 years?

=  What is the current market size for non- opioid postoperative pain management products?

= How do retail prices vary across different companies?

= How have these companies grown their businesses through external activities like partnerships, clinical trials, grants, publications, funding, approvals, and

product launches?



Wissen APPROACH

Wissen carried out thorough secondary research about clinical and commercial landscape for non-opioid treatments for surgical and post
surgical pain management.

R

Secondary Research

answered?

=
c
O
-
(1]
(%)
=)
(o
whud
©
é

How it helped
the client?

Clinical trial Analysis
EE——

This analysis sought to understand the landscape of clinical trials in surgical and
post-surgical pain management. It assessed study status (e.g., recruiting, active,
completed, terminated), study types (interventional vs. observational), active
drugs used (Ropivacaine , Vocacapsaicin , Bupivacaine , Imrecoxib etc.),
phases of development, and treatment types (Individual ,Combination) to
identify promising approaches for enhanced pain relief.

This thorough clinical trial analysis provides clients with essential insights into
treatment progress, unmet research needs, and potential breakthrough therapies.
This knowledge enables them to make more informed decisions regarding
strategic planning, clinical practice improvements, and product innovation in the
changeable pain management landscape.
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Product Analysis
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This analysis yielded the following answers:

= Different type of active drugs used in non-opioid based surgical and post surgical
treatment including (Bupivacaine , Imrecoxib , Taplucainium , Ropivacaine ,
Suzetrigine etc.)

» Bupivacaine and Ropivacaine being the major active drugs used by companies and
Jiangsu Hengrui Pharmaceuticals Co., Ltd. is the leading company that incorporates
the highest number of active ingredients in its drug formulations.

These insights offer a wide range of options regarding active ingredients for non-opioid pain
management, along with identifying the leading company in the field. This information will
ultimately assist the client in making informed decisions for their product development and
maintaining competitiveness in the market.
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Wissen APPROACH

Wissen carried out thorough secondary research for analyzing market and strategic for non-opioid treatments for surgical and post surgical
pain management.
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Secondary Research

Market landscape Analysis

The analysis answered the following question:

=  Product revenue(USD million)-Sum of product revenue are increasing over
the year.

=  Year on year growth rate(%)(In 2022-2023 the sum of growth rate for Zynrelef
varies from 251.72% to 73.53% and for Exparel 6% to 0.22%)

= Retail price of the product-Varies according to company.

This information empowered the client to make informed decisions regarding
strategic investments and to forecast future revenues. Additionally, it provided
insights into market dynamics and facilitated effective financial management.

Strategic Activity

This analysis delivered insights into market access, potential growth areas, investment
priorities, and risk management, ultimately fostering new innovations and supporting
strategic decision-making.

These insights enable clients to make informed strategic decisions that enhance
competitiveness and drive growth.
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